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PROPORTION THAT USED PRINTED NEWS IN THE LAST WEEK
(2016-21) - SELECTED MARKETS

e= Switzerland == Poland ®= Portugal e Brazil == Germany
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SOURCES OF NEWS == Online (incl. social media)

- TV

2017-21 == Social media
- F’rint
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PROPORTION THAT USED EACH SOCIAL NETWORK FOR NEWS
IN THE LAST WEEK (2014-21) - AVERAGE OF 12 MARKETS

e Facebook === Facebook Messenger === Twitter e [nstagram
Snapchat === \WhatsApp === YouTube @=== Telegram === TikTok
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1 AE+

3852021

For News ForAll

47% (-2) 70%

41% (-6) 66%

You

3 YouTube

38% (-3) 65%

E 4 PTT (bulletin board)

/%0 (‘1 ) 16 %

5 Facebook Messenger 7% (1) 33%

@ 6 |nstagram

7% (-'I) 29%




A A

>R e E R S IR EE
> T8 : A ¥ R BiKEE
>Tﬁﬁﬁﬁ1ﬁ%ﬁﬂﬁﬁﬁémﬁ 9855

TEHE - 5B A




FEHRIE=SUAIRIR

AMARFITHEHFEEKRIBERE
EESEWEHRRBAREEE
FIHEFA=ZEWINARIE R



1-1 BB MInELE

ELRE  BEPMHE2011-20
AR DA AR - EEESED AN A

B ERE ﬂEEZIK’E“ﬁ 2012-21
AR -60% ZHES -45%

10



25

20

15

10

0

2011

2012

2013

2014

2015

2016

2017

2018

2019

—H5B P IR

20.01

18.58

16.44

15.15

14.07

13.54

11.12

10.1

9.5

—fFH P L

8.99

7.89

6.95

6.98

5.75

5.6

4.72

4.15

3.7




Chart1
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每百戶報紙

每百戶雜誌
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工作表1

				每百戶報紙		每百戶雜誌

		2011		20.01		8.99

		2012		18.58		7.89

		2013		16.44		6.95

		2014		15.15		6.98

		2015		14.07		5.75

		2016		13.54		5.6

		2017		11.12		4.72

		2018		10.1		4.15

		2019		9.5		3.7
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		2011		20.01		8.99

		2012		18.58		7.89

		2013		16.44		6.95

		2014		15.15		6.98

		2015		14.07		5.75

		2016		13.54		5.6

		2017		11.12		4.72

		2018		10.1		4.15

		2019		9.5		3.7
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工作表1

		欄1		Google		Facebook		Yahoo		Youtube		Line		Microsoft

		2012		9		32		6		0		0		0.1

		2013		20		28.5		8.5		0		0		0.2

		2014		13		40		4.5		0		0		0.1

		2015		15		53		1		0		0.1		0.1

		2016		22		52		1.4		0		0.3		0.1

		2017		25		35		2		0		1		0.2

		2018		33		21		2.7		0		3		0.2

		2019		44.4		21.5		1.9		0		1.9		0.2

		2020		43		19.6		3		0		1.4		0.3

		2021		50		20		0		0		3		0.4
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Concerned about the financial
state of news organizations

Asia-Pacific
Taiwan
Australia
Japan

Hong Kong
South Korea
Singapore

India

Concerned

Don't Know

Not Concerned



Thinks the government should
help news organizations

Asia-Pacific Yes, they should No, they should not Don't know
Japan - 20% - 35% - 46%
South Korea - 20% _ 59% - 21%

Hong Kong - 22% _ 52% - 26%
Australia B 23 | YA - ERRZ
Taiwan - 24% - 49% - 27%
Singapore - 36% - 32% - 32%
India - B BE2 - B2
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